or many parcel shippers, a major concern once
the goods reach their destination is not merely
the basic shipping costs but how those costs are
handled in the organization. Many shippers are anxious
to get that parcel business away from being a mere cost
center to one that can actually reap profits and highlight the
integral role parcel distribution plays in a company.

This past fall, Navigo Consulting Group, Traffic World and
PARCEL surveyed more than 660 shippers to find out how
shippers are confronting rising shipping costs and to provide
benchmarks for readers to measure and evaluate their own
chargeback methods.

The results demonstrated that shippers are primarily trying
to control shipping costs by using different charge-
back methods, changing their shipping modes and
directly negotiating with their carriers.

Although 78 percent of shippers said that they
passed on the cost of shipping and handling to
their customers, only 51 percent said that ship-
ping was a profit center, 26 percent said
that it was a cost center, and 23 percent
indicated that they didn’t know. The
majority of respondents shipped few-
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